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Our optional certificate program is offered to 
FreeWill partners at no cost

Complete these requirements to receive a 
Certificate of Completion and an invitation to add 
the accomplishment to your LinkedIn profile

● Smart Giving Basics (101)
● Smart Giving Marketing (102)
● Smart Giving Conversations (103)
● Smart Giving Solutions (104)
● Smart Giving Stewardship (105)
● Final online quiz

Eligible for 5.0 CFRE continuing education credits

Smart Giving Certificate
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Why smart gift marketing 
is essential 01
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What proactive outreach accomplishes
Outreach focused exclusively on smart gifts:

1. Drives traffic to your smart giving landing 
page or smart giving products

2. Encourages those already interested in 
creative gift options to give now

3. Captures the attention of people who are 
unfamiliar with these gift types

4. Provides ongoing donor education about 
creative ways to give

5. Helps donors feel comfortable initiating a 
smart gift to your organization

5
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What proactive outreach accomplishes
Orgs that sent educational info 
or appeals about stock 
donations at least twice in 
2020 were 1.5x more likely to 
get gifts than those that didn’t 
promote them at all

The more you talk to your 
donors about stock giving, the 
more familiar, commonplace, 
and straightforward it becomes

Plus, your online giving tools 
make it easier to give

6FreeWill’s 2021 Stock Report

https://nonprofits.freewill.com/resources/2021-stock-report
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What proactive outreach accomplishes
Nonprofits that marketed 
QCDs at least three times in 
2021 were 3.2x more likely 
to receive 10+ gifts

If they did any marketing 
outreach at all, they were 2x 
more likely to receive even 
one QCD

7FreeWill’s 2022 QCD Report

https://nonprofits.freewill.com/resources/2022-qcd-report
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What proactive outreach accomplishes
54% of survey respondents 
said they currently don’t solicit 
DAF grants from donors

Of orgs that didn’t receive a 
DAF grant in 2022, 4 in 5 
didn’t promote DAFs to donors

Of orgs that did receive a DAF 
grant in 2022, those who 
promoted them received more 
than 2.2x more DAF dollars 
than those that didn’t

8FreeWill’s 2023 DAF Report

https://nonprofits.freewill.com/resources/2023-daf-report
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What the data says: 
Smart gifts predict fundraising growth

Research shows that nonprofits that solicit & 
accept non-cash gifts grow their fundraising 
revenue at a rate of 5x to 6x those that don’t

9
Russell James: Cash is Not King in Fundraising

This applies to nonprofits at all levels

Regardless of an org’s starting contributions 
level, those nonprofits consistently raising 
gifts of noncash assets – and particularly 
gifts of securities – grew total contributions 
much faster than did those raising only cash

https://7139016.fs1.hubspotusercontent-na1.net/hubfs/7139016/Russell%20James%20-%20Cash%20Is%20Not%20King%20in%20Fundraising%20-%20Executive%20Summary.pdf
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Integrating smart giving on 
your nonprofit’s website02
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Key guidelines
Adding info on smart giving – and your FreeWill 
Smart Giving products specifically – to your 
website is highly effective

Where to integrate?

● Ways to Give page: People visiting this page 
are already primed to explore new ways to 
make a difference

● Vendor-administered microsite: Work with 
FreeWill or other vendors to create & maintain 
smart giving webpages

● Donate page: Donors looking to give cash can 
make a greater impact by giving non-cash 
assets 

11
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What the data says
Web content is the #1 driver of smart gifts

On average, web content generates 2x as many 
stock gifts and 4x as many QCDs as other 
content

Website content is responsible for ~90% of 
trackable partner stock + QCD gifts

Making your Donate and Ways to Give pages 
accessible from the top-line navigation or within 
a few clicks of your homepage increases traffic to 
those pages

Placement on the page matters – keep the links 
to your FreeWill products “above the fold” (no 
scrolling required)

12
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QCD web content
Donate

Add a link, or maybe grab the attention of mature donors 
with a question:

● Give from your IRA
● Are you age 70.5+?

Navigate directly to your FreeWill QCD product, the QCD 
section of your Ways to Give page, or a dedicated QCD page

Ways to Give

Opt for headers like Give from your IRA or IRA Donations, 
instead of Qualified Charitable Distributions

Encourage donors to initiate their gift through your FreeWill 
QCD product so you can properly credit them 

● To easily initiate a gift from your IRA, click the button 
below so we can be on the lookout for your gift and 
send you a receipt promptly. 13

QCD
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QCD web content
Dedicated QCD page

Use the page to provide more context around giving from one’s 
IRA:

● How it works
● Who is eligible
● How QCDs help donors save on taxes, even if they don’t 

itemize
● Link to the Learn More page of your QCD product
● QCD donor testimonial

14

QCD

https://www.freewill.com/qcd/acme/learn
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Stock web content
Donate

Add a link that navigates directly to your FreeWill stock 
product, the stock section of your Ways to Give page, or a 
dedicated stock giving page

● Stock Gifts 
● Looking to donate stock shares?

Ways to Give

Opt for headers like Stock Gifts or Donate Stock, instead 
of Gifts of Appreciated Securities or Appreciated Assets

Encourage stock donors to initiate their gift through your 
FreeWill product so you can properly credit them

● To give stock now, click the button below so we can 
track your gift and send you a receipt promptly, so you 
get the tax savings you deserve.

15

Stock
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Stock web content
Ways to Give

Remove DTC info & encourage donors to use the FreeWill 
product to access your brokerage information

● If you would like to work through your own broker, 
access our transfer information here.

Dedicated stock giving page

Provide more context around the benefits of giving stock 
instead of cash:

● How stock gifts work
● How stock gifts help donors save on two types of taxes 

at once
● Link to the Learn More page of your stock product
● Stock donor testimonial

16

Stock

https://www.freewill.com/stocks/acme/learn
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DAF web content

Note: Spell out “Donor-Advised Fund (DAF)” the first time 
you mention it

Donate

Add a link that navigates directly to your FreeWill DAF 
product (preferred)

● Give from your Donor-Advised Fund (DAF)

Or link to the DAF section of your Ways to Give page or 
a dedicated DAF page

Ways to Give

Explain what a DAF is and why some donors love them

Keep the language simple and jargon-free

17

DAF
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DAF web content
Ways to Give

Encourage DAF donors to make their grant in just seconds 
using your FreeWill product 

Make it clear that the DAF product integrates with donors’ DAF 
providers, making it a simple end-to-end giving experience

● To make your gift now, click the button below so we can 
properly credit and thank you when it arrives.

Dedicated DAF page

Provide more context around the benefits of DAFs:

● How they simplify the giving process for donors
● How they make more dollars available for charitable use
● DAF donor testimonial

18

DAF
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Crypto web content
Note: Spell out “Cryptocurrency” the first time you mention it 

Donate

Add a link that navigates directly to your FreeWill crypto 
product 

● Give cryptocurrency

Ways to Give

Explain that crypto philanthropy is new and growing quickly

Highlight the tax benefits of donating crypto, including saving 
on capital gains 

Crypto donors rarely want a long-term relationship with the 
nonprofit – appeal to their general altruism and spotlight tax 
minimization

19

Crypto
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Crypto web content
Ways to Give

Encourage crypto donors to make their grant in just seconds 
using your FreeWill product 

Make it clear that the crypto product is an end-to-end giving 
experience

● To give crypto now, click the button below.

20

Crypto
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Sample: Ways to Give page

21

Effective choices:

● Clear, jargon-free headers

● Bold call-to-action buttons 
that direct to their FreeWill 
products

● Multiple creative gift 
options visible at once
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Sample: Ways to Give page

22

Effective choices:

● Clear, jargon-free headers

● Effective use of 
mission-related imagery

● This page is linked on the 
main Donate page and in 
the top-line navigation



23

Sample: Ways to Give page

23
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Sample: Donate page 
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Effective choices:

● Simple, clean integration

● Placed just above the 
online donation form

● Best if the links go directly 
to your FreeWill product 
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Sample: Donate page
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Effective choices:

● Simple, clean integration

● Placed just above the 
online donation form

● Buttons instead of text 
links

● Best if the links go directly 
to your FreeWill product 
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Sample: Stock page
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Effective choices:

● Bulleted benefits of giving this 
way

● Helpful hints about long-term vs. 
short-term gains, and tips for 
donating depreciated stock

● Text link to the FreeWill product
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Sample: QCD page

27

Effective choices:

● Helpful headers

● Bulleted benefits of giving from 
one’s IRA

● Really friendly, jargon-free, 
human-centered language
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Sample: QCD page
Effective choices:

● Page is linked in the 
top-line navigation

● Helpful headers

● Links to external 
resources

● Clear call-to-action
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Sample: DAF page

29

Effective choices:

● Concise text – it’s all 
“above the fold”

● Clear CTA

● Frames why using the 
tool is helpful to the 
nonprofit and the donor
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Sample: Crypto page

30

Effective choices:

● Helpful explanation of the 
tax benefits of giving crypto

● Clear CTA
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Sample: Homepage widget 
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Effective choices:

● Simple integration

● Located right on the 
organization’s home page

● Link can direct right to your 
Ways to Give page
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Sample: Homepage widget 
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Effective choices:

● Simple, clean integration

● Located right on the 
organization’s home page

● Links can direct right to 
your FreeWill product or 
Ways to Give page
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Sample: Homepage feature
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Effective choices:

● Simple, clean integration 
right on their homepage 

● Planned and smart giving 
options are spotlighted

● Links go directly to their 
FreeWill products
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Sample: FreeWill microsites

A space for your donors to learn and give, 
in one sitting

● Clean, modern design with streamlined 
navigation

● Direct integration with FreeWill products 
and those of other vendors so you never 
miss a gift

● Flexible and tailored to your 
organization’s visual identity and needs

● Donor-centric messaging, influenced by 
Dr. Russell James’ research and years of 
validated best practices https://demo.mygiftlegacy.org/ 

https://demo.mygiftlegacy.org/
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Sending standalone smart gift 
outreach at key times of year03
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Promote smart gifts quarterly
Deploy 4 standalone campaigns each year

As we know, repetition is essential

Our own data shows that partners who send 3+ 
pieces of stock outreach throughout the year see 
70% more gifts at EOY

To reach the widest audience, cast a wide net, and 
consider varying the primary communication 
channel, e.g.:

● Email (2x) – typically a two-part series
● Print (1x) – postcards, letters, buckslip inserts
● Social media (1x)

Tie each campaign to a particular campaign or 
high-energy moment for giving

36
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High-energy moments for smart giving
Base your plan on FreeWill’s recommendations and 
your org’s existing communications calendar

● January: New tax year

● February: New RMD

● April/May: Springtime/Tax Season 

● June/July: Midway through the tax year

● September/October: Awareness building in 
advance of year-end

● October 10: DAF Day (new this year!)

● Tuesday after Thanksgiving: Giving Tuesday

● Nov. 1 - Dec. 15: End of year fundraising

37

https://www.dafday.com/
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Messaging depends on your goal
Looking to maximize new smart gifts? 

Send outreach promoting a single gift type and 
directing donors to that FreeWill product

● Fulfill your RMD and make an impact – give 
from your IRA account before Dec. 31! 

● It’s a great time to give stock – if you give the 
right stock – learn more today!

● Jane supported [Org] through her 
Donor-Advised Fund this year – will you?

Looking to increase donor education? 

Try a “Ways to Give” campaign promoting multiple 
giving options and directing donors to your 
FreeWill smart giving landing page

38
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Keep your audience broad
Many of your donors own these assets and hold these 
accounts 

Unfortunately, it’s not always clear who holds what!

Pro Tip: Keep your audience broad in order to reach 
all potential smart gift donors

Resist the temptation to segment this outreach too 
tightly – you’ll miss out on the chance to educate and 
inspire

You’re planting seeds and helping your audience be 
better philanthropists – cast a wide net

39
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Be thoughtful about your audience
If you absolutely MUST segment…

Send QCD messages to existing donors age 70+, 
especially if:

● You know they have a traditional IRA account
● They’ve been giving to you for 10+ years
● They’re a current & former Board member
● They’ve made a QCD gift in the past 

Send DAF outreach to:

● Existing donors age 55+
● Those flagged as DAF account holders
● Volunteers (including Board & committees)
● Committed, engaged supporters who involve their 

family in their giving decisions
● Those who’ve given from a DAF before

40
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Be thoughtful about your audience
If you absolutely MUST segment…

Send stock messages to existing donors, esp. If they:

● Are invested in the stock market
● Are married, college educated, and earn $40K+
● Are, or are closely connected to, an existing or 

past Board member or executive staffer
● Have business affiliations, like working for a 

publicly traded company
● Have made a stock gift in the past

Crypto outreach should go to:

● Millennials and Gen Z in your audience
● Existing donors who work in finance/technology
● Those who’ve given crypto before

41
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Utilize the Marketing Library
Sometimes, a personalized print piece or digital 
asset is what's needed to reach your prospect 
and grab their attention

FreeWill’s new Marketing Library contains 
beautifully designed print and digital templates 
that are fully customizable by you in Canva

Access templates for general or sector-specific:

● Brochures
● Postcards
● Permanent “Gift Guide”
● Buckslip inserts
● One-pagers
● FreeWill digital campaign assets, e.g. email 

headers or social media graphics
● …with more coming all the time!

42

https://lp.freewill.com/marketing-library
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Remember their gift-aversary
Smart gift donors often become repeat smart gift 
donors

Consider reaching out proactively one month before 
the anniversary of their last gift with a thoughtful 
message:

● Share impact stories or mission moments

→ Photos and video are super effective

● Thank the donor for making a difference

● Ask them to once again make a smart gift to your 
organization 

→ Share links to your FreeWill product(s)      
or smart giving landing page

43
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Thoughts on social media
Facebook and LinkedIn are most effective

● They’re most conducive to sharing info/resources 
and appeal to a good user demographics

● That said, test posts on whichever platform your 
audience engages with most

Stay short and concise, but fun – show your 
organization's voice, so keep things casual

Tracking links are important – use a redirect link or 
bit.ly for a shorter URL that gets more clicks

Engage with your audience

● Respond to comments 
● Like re-shares 

Imagery can be as important as messaging
44

Article: 10 LinkedIn Best Practices for Nonprofits

https://www.nptechforgood.com/101-best-practices/10-linkedin-best-practices-for-nonprofits/
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Sample: Smart giving email 
with an infographic
Effective choices:

● Mission language up front

● Educational tone

● Presents all smart giving options in 
one message

● Infographic makes the content easy 
to digest

● Quick links to each product

● Postscript explains how using the 
linked products helps the donor
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Sample: QCD email
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Effective choices:

● Concise text

● Several links to their QCD product

● Bullet points of what the product 
does for the donor

● Donor-centric language
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Sample: Stock email
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Effective choices:

● Engaging image

● Tax benefits explained 
in 2 bullets

● Highlight the FreeWill 
partnership

● Mission language

● Signed by a real staff 
person

● Clear calls-to-action
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Sample: QCD letter
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Effective choices:

● Produced in-house very 
inexpensively

● Sent to prospects who didn’t have an 
email on file with the org

● Plenty of mission moments shared

● Lots of space to provide more 
information about IRA giving
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Sample: Smart giving 
buckslip

49

Effective choices:

● Printed thousands very 
inexpensively

● Deployed without additional 
postage costs

● Effectively combines mission 
language on the front with 
gift options and FreeWill 
URLs on the back
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Sample: Smart
giving postcard
Effective choices:

● Full color

● Lovely images & 
design

● Spotlights 
planned & smart 
giving

● Included URLs for 
their FreeWill 
products

● Many potential 
use cases
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Sample: Stock
e-news blurb

Effective choices:

● Attention-grabbing 
photo

● Employed a donor 
testimonial

● Leveraged this in 
their e-newsletter 
and social posts to 
reach a wider 
audience



52
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Sample: Stock & QCD magazine ad
Effective choices:

● Full-page, full-color ad is attention 
grabbing

● Tax-savvy framing

● Contact information for a staff person, 
should the donor have questions

● Reached a large audience
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Including smart gift mentions 
in existing donor outreach04
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What is an “integrated mention”? 
Including smart giving messaging in existing 
outreach increases cultivation opportunities 

The most common mediums for integrations are:

● Blurbs in e-newsletters
● Mentions in print & digital appeals 

(postscripts, call-out boxes)
● Links in email signatures/footers
● Social media posts 
● Blog posts
● Buckslip inserts in print appeals and gift 

acknowledgements
● Website pop-ups or banners
● “Ads” in the org’s magazine or print 

newsletter

55
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Why are integrations important?
Repetition is essential – this is known as the  
“rule of seven”

Donors often don’t take the desired action the 
first time they hear your message, and typically 
need several reminders 

Integrations help ensure your message reaches 
the donor when they’re ready to act

They offer gentle reminders that educate and 
build comfort and familiarity

They’re easy and cost-effective

As with standalone outreach, the messaging will 
depend on your goal for that integration

56
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Utilize donor testimonials
Testimonials act as social proof that your 
organization is worthy of a smart gift

Donor stories inspire others to follow 
their example

Include testimonials in:

● emails
● social posts
● magazines
● newsletters
● annual reports
● blog posts

57
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Putting it all together:
End-of-year 2023 campaign05
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2023 End of Year Campaign Overview

Campaign Components ASAP: Review your smart giving web content and 
make improvements, as needed

September (full month): 3-part social media 
campaign with Smart Giving Suite video

● Use a video to engage donors on a new 
platform

Mid-October: Newsletter insert about using the 
FreeWill platform to give

● Remind donors that by giving back on 
FreeWill’s platform, they are benefiting your 
organization

Early November: EOY “Smarter Giving” email

● Encourage donors to consider a smarter gift 
before the end of the year
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2023 End of Year Campaign Overview

Campaign Components
November 28: Giving Tuesday insert

● Don’t detract from your Giving Tuesday email; 
instead, provide as many opportunities as 
possible  for donors to support you! 

December (ongoing): Continued integrations into all 
outreach

● Non-cash assets are popular end-of-year gifts. 
Continue providing your donors the chance to 
give them!

January: “New Year, New Ways to Give” email

● Encourage multiple ways to give from the start 
of the year… and be sure to get it on the 
calendar today.
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Bonus tips!
● Promote smart giving during a down economy – 

donating assets or funds already set aside can help 
“smooth out” giving during a down market

● Leverage smart giving for special or emergency gift 
opportunities: campaigns, anniversaries, natural disasters 

● Test a matching gift campaign specifically for smart gifts 
to offer donors an incentive to give now

● Ensure your nonprofit’s info is up-to-date on charity 
rating sites like Charity Navigator, Guidestar, Give.org

● DAFs: If your organization struggles to accept gifts of 
complex assets, talk to donors about funding a DAF with 
those complex assets and making cash gifts to you from 
the DAF

● DAFs: Get to know the leaders of your local community 
foundation

61
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Resources & next steps06
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● Adding the FreeWill products to your website

● FreeWill's Marketing Library

● FreeWill’s animated explainer videos

TO EXPLORE:

Resources

https://lp.freewill.com/partner-web-integrations
https://lp.freewill.com/marketing-library
https://lp.freewill.com/partner-resources-donor-facing-explainer-videos
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LOOKING AHEAD:

Next steps

1. Complete the post-training survey

2. Share key learnings with your team so you can 
apply what you’ve learned and boost your smart 
giving marketing this year!

https://forms.gle/JDKkHk54hoR8qvZNA


Thank you!

Lauren Winther-Hansen
Nonprofit Training Lead

E.  training@freewill.com

Copyright © 2024 FreeWill Co., a Delaware Public Benefit Corporation. 
All rights reserved. FreeWill offers online self-help solutions for 
common estate planning needs and related educational content. Estate 
planning may implicate both state and federal laws, and estate planning 
needs will differ based on personal circumstance and applicable law. 
We are not a law firm and are not a substitute for an attorney’s advice. 
Use of this website is subject to our Terms of Service & Privacy Notice.

https://www.freewill.com/terms
https://www.freewill.com/privacy

