
FREEWILL PARTNER TRAINING

Planned Giving Marketing (102)



Our optional certificate program is offered to 
FreeWill partners at no cost

Complete these requirements to receive a 
Certificate of Completion and an invitation to add 
the accomplishment to your LinkedIn profile

● Planned Giving Basics (101)
● Planned Giving Marketing (102)
● Planned Giving Conversations (103)
● Planned Giving Solutions (104)
● Planned Giving Stewardship (105)
● Final online quiz

Eligible for 5.0 CFRE continuing education credits

Planned Giving Certificate
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Reasons to invest in proactive 
planned giving marketing01
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Why planned gift marketing?
Because it works! Proactive planned gift outreach 
accomplishes several things:

1. Provides ongoing donor education about the 
importance of having an estate plan and donors’ 
options for deferred giving

2. Positions planned gifts as easy to establish and a 
meaningful way to leave a legacy

3. Drives traffic to your planned giving page/website

4. Identifies leads for further cultivation and 
stewardship

5. Secures new gift commitments for your nonprofit – 
especially when you share a tool that helps donors 
easily make their plan and leave a gift!
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But we need money now

Back-benching planned giving outreach is short-sighted:

● Planned gifts are often the largest and most 
meaningful donation of a donor’s life – the typical 
planned gift is 200x the size of a donor's largest 
annual gift 

● Your planned giving prospect pool is likely to be 5x 
larger than your typical campaign pool

● The average time from planned gift inception to 
maturity is 7-10 years 

● Legacy gifts create a sustainable funding pipeline 
that helps you plan confidently for the future

● Donors who make bequest commitments are more 
likely to increase their annual giving! 

https://lp.freewill.com/partner-resource-planned-gifts-annual-giving
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Planned giving on the web02
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Key guidelines
Adding planned giving and your FreeWill 
products to your website is highly effective

Where to integrate?

● Dedicated Planned Giving page: Ensure 
donors can find this info quickly and easily

● Vendor-administered planned giving site: 
Work with FreeWill or other vendors to create 
& maintain planned giving webpages*

● Ways to Give page: This should not be your 
only web integration but is another way to 
direct supporters to FreeWill

8
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What the data says

Web content is the #2 driver of new bequests

➔ The #1 driver is standalone email outreach

Of all  web links that have successfully generated 
gifts, more than 1⁄3 are on a dedicated Planned Giving 
page (the highest proportion for any page)

On average, Planned Giving page links generate 
almost 2x as many bequests as other pages, like 
Ways to Give

Ensure people can find your Planned Giving page from 
anywhere on your site by linking it in the top-line 
navigation

9
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Planned Giving page
Explain the benefits of having a will or trust in place

Frame your FreeWill product as an easy way to get started

Place links to your FreeWill products “above the fold” 
(placement on the page matters)

Define planned giving, avoiding technical language, jargon, or 
words that reference mortality 

Instead of “Bequests” or “Estate Planning”
→ Try: “Gifts in wills” or “Legacy Giving”

Instead of “Make a bequest gift to charity” 
→ Try: “Make a gift to charity in my will”

Instead of “Leave a legacy”
→ Try: “Create a legacy” or “Build a legacy”

10
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Planned Giving page
Consider highlighting:

● How to join your legacy society & the benefits of 
membership 

● Video content, like FreeWill’s animated explainer videos

● A testimonial from a living legacy society member

● The option to leave a percentage of their estate, rather 
than a specific dollar amount – percentage gifts are 
more flexible for donors (the gift value is based on their 
estate value)

● The option to make a planned gift in honor or in memory 
of a loved one

11

https://lp.freewill.com/partner-resources-donor-facing-explainer-videos
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Sample: 
Planned Giving page

12

Effective choices:

● Mission and impact language

● Frames their FreeWill tool as 
“quick and easy” to use

● Link to their will-writing tool is 
above the fold

● Shares a link to their Gift Intent 
Form, as well
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Sample: 
Planned Giving page
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Effective choices:

● Explanatory headers

● Link to their FreeWill bequest 
product is above the fold

● Calling out FreeWill a second 
time under the “Helpful 
Resources” header

● Info and a video about their 
legacy society, with a video 
testimonial
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Ways to Give page
If space permits, include a sentence about how planned gifts 
impact your nonprofit

Frame your FreeWill product as an easy way to get started

Avoid technical language, jargon, or words that reference 
mortality in section headers

Link directly to your FreeWill product or to your Planned Giving 
webpage so people can learn more

14
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Sample: 
Ways to Give page

15

Effective choices:

● Jargon-free header

● 1-2 sentences of context

● Nice visuals

● Clear CTA button

● Links to their Planned Giving 
webpage
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Sample:
Ways to Give page

16

Effective choices:

● Many giving options visible at once

● Jargon-free headers

● Icons help make the info easy to scan 
and digest

● Links directly to their FreeWill product
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Sample:
Ways to Give page
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Effective choices:

● Compelling visuals

● Jargon-free header

● Links directly to their 
Planned Giving/legacy 
society page
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Sample: 
Planned Giving page
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● Link to FreeWill is above 
the fold

● Shares a link to their Gift 
Intent Form, as well

● Contact info for questions
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Sample: 
Vendor-managed pages
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If your planned giving 
microsite vendor allows links 
to third party sites, add links 
to your FreeWill tools there

If not:

● Create a dedicated 
Planned Giving page on 
your own website

● Link to your FreeWill 
product and, separately, 
to your planned giving 
webpages 
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Sample: 
Vendor-managed pages

20

Another option: 

Use your Ways to Give page to 
link to your FreeWill product and, 
separately, to your planned giving 
webpages 
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Sample: 
FreeWill planned giving microsite

A space for your donors to learn and give, 
in one sitting

● Clean, modern design with streamlined 
navigation

● Direct integration with FreeWill products 
and those of other vendors so you never 
miss a gift

● Flexible and tailored to your 
organization’s visual identity and needs

● Donor-centric messaging, influenced by 
Dr. Russell James’ research and years of 
validated best practices 

https://demo.mygiftlegacy.org/ 

https://demo.mygiftlegacy.org/


• Gifts in a Will or Trust*

• Beneficiary Designations*

• Charitable Gift Annuities

• Charitable Remainder Trusts

• Pooled Income Funds

• Charitable Lead Trusts

Gifts for the future

• Stock, Securities, and Mutual Funds*

• Cryptocurrencies*

• QCDs*

• Donor Advised Funds*

• Personal Property

• Real Estate

Gifts for today

Available gift types
(and counting!)

The sections marked with * can link directly to your related FreeWill tools if applicable. If you do not have a corresponding 
FreeWill tool they can link to a third party tool or page, or include language with contact information or guidance.

22
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Customization options

Tailor the site to match your brand and 
provide a seamless experience from your 
main site to the Planned Giving Microsite

Logos, fonts, & color schemes

All images on the site

Language & links for the hero carousel

Language specific to your mission and programs

Donor testimonials

FAQ section

Downloadable guides & sample language

The following are all customizable components:
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Sample: 
Homepage feature

Effective choices:

● Leveraged an attention- 
grabbing feature during a 
specific FreeWill outreach 
campaign

● Linked directly to their 
FreeWill product

● You might choose to try this 
as a pop-up instead
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Sample: 
Homepage feature

Effective choices:

● Simple, clean integration 
right on their homepage 

● Planned and smart giving 
options are spotlighted

● Links go directly to their 
FreeWill products
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Standalone planned giving 
outreach at key times of year03
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Bequest outreach

In 2023, how did sending content impact partner success?

Takeaway:
Sending regular 
bequest outreach 
continues to be a 
best practice!

Partners that sent bequest outreach received about 30% 
more bequests than those that did not. 



January
New Year’s Resolutions

May
Spring cleaning/Springtime renewal/Plant a seed

August
National Make-A-Will Month

October
National Estate Planning Awareness Week

High energy moments for 
planned giving outreach
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Campaign success
How did our major bequest campaigns compare in 2022?

National Make-A-Will Month (MAWM) outpaced every 
other major bequest campaign in terms of total bequest 
dollars raised through outreach. 

Takeaway:
MAWM remains our 
#1 campaign 
recommendation for 
bequest partners
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Campaign participation
Which bequest campaign was most popular with partners in 
2022?

Partners prioritize National Make-A-Will Month (MAWM), 
since it’s our top-performing campaign year over year.

Takeaway:
MAWM is a 
recommended 
outreach campaign 
for all bequest 
partners
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Gift performance x tenure 
How did repeating MAWM in 2022 impact performance?

During MAWM, partners that were repeating the campaign 
were more likely to receive gifts through their outreach. 

Takeaway:
If you are heading into 
year 2+ with FreeWill, 
we’ll recommend you 
repeat your strongest 
campaign(s) from 
previous years
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Number of campaigns
How did ROI correlate with the number of bequest campaigns 
sent in 2023?

In general, ROI rises as the number of campaigns sent 
increases. Partners that sent 4 bequest campaigns had the 
highest median ROI. 

ROI = Return on Investment, calculated by the total gift dollars received divided by the contract amount to date.

Takeaway:
For most partners, we’ll 
recommend sending 4 
bequest campaigns in 
2024

*As we cut this data by partner 
size and other factors, the goal 
number of campaigns shifts. 
Your Strategist will recommend 
your personal goal based on a 
deeper data dive!
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Campaign channels
Which types of outreach impacted success in 2023?

In 2022, social media, newsletters, and integrations 
generated 7% of all bequests from content

In 2023, we shifted our strategy to focus more on emails, 
providing pre-written integrations in the Content Center

Takeaway: 
Email remains our #1 
recommendation and 
priority for custom 
content

Additional integrations are 
important for education and 
awareness building and will 
remain in your Content 
Center
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AFP Foundation for Philanthropy
Launch email

Subject: A new resource for our members

Best practices followed: 

● Clear CTA in a button
● Signed from an individual in the organization
● Emphasizes gratitude to the reader
● Tailored to organization’s specific audience 

34
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Mississippi Public Broadcasting 
Foundation
Make-A-Will Month email

Subject: When will you create your plan, [NAME]?

Best practices followed:

● Engaging subject line
● Header image
● Clear call to action (CTA) in a button
● Includes social proof
● Combines information about MAWM/estate 

planning with a soft legacy ask
● Short & concise

Want to see your content here next time? Let your strat know if you consent to share your organization’s content 
examples externally for the purpose of discussing learnings and insights – for presentations like this!
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Humane Society of Charlotte
NEPAW Email

Subject: Let’s make a lasting legacy together

Best practices followed: 

● Custom email header
■ You can customize available assets like this 

in FreeWill’s Marketing Library
● Clear CTA in button
● Written from an individual in your organization
● Educational tone
● Emphasizes gratitude to the reader

36

https://lp.freewill.com/marketing-library
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RedRover
Make-A-Will Month A/B Test Emails
Testing engagement:
Email A with FreeWill bequest video & Email B without video

Subject: Make-A-Will month: Plan your legacy

Best practices followed: 

● Test experiment executed perfectly
● Clear CTA in button
● Concise message
● Written from an individual at the org

Want to see your content here next time? Let your strat know if you consent to share your organization’s content 
examples externally for the purpose of discussing learnings and insights – for presentations like this!
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National Forest Foundation
New Year’s Resolutions E-Newsletter

Subject: Our New Year's Resolution - Save the 
Forest!

Best practices followed:

● Clear image that connects donors to the cause
● Posing a question to engage the reader
● Resource framing with a soft ask that 

mentions a specific impact

Want to see your content here next time? Let your strat know if you consent to share your organization’s content 
examples externally for the purpose of discussing learnings and insights – for presentations like this!



39

Millikin University
Make-A-Will Month / Launch Social Post

Send Date: July 31, 2022 at 5:00 PM

Best practices followed:

● Educational FreeWill video
● Concise message
● Specific segmented audience

Want to see your content here next time? Let your strat know if you consent to share your organization’s content 
examples externally for the purpose of discussing learnings and insights – for presentations like this!
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Oklahoma Humane Society
Make-A-Will Month Social Post

Send Date: August 15, 2022 at 2:57 PM

Best practices followed:

● Educational tone
● Social proof
● Donor testimonial in video format

Want to see your content here next time? Let your strat know if you consent to share your organization’s content 
examples externally for the purpose of discussing learnings and insights – for presentations like this!



Let’s review: Top bequest 
recommendations for 2024
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● Keep your focus on email! Email is the top 
generator of new planned gifts through FreeWill

● Align with your Strategist on the optimal number 
of campaigns for your nonprofit – we have a lot of 
data to work with, and your Strategist will use it to 
make a custom recommendation

● MAWM is still our top campaign –– be sure to hold 
space on your August outreach calendar

● Repeating campaigns can benefit you, and your 
donors

● Testing is key – running your own A/B tests, or 
participating in FreeWill’s, helps identify what works 
for your audience

      Best practices for bequest outreach | Guide to A/B testing

https://lp.freewill.com/partner-outreach-best-practices
https://freewillpbc.s3.us-west-2.amazonaws.com/documents/FreeWill+-+A_B+Testing_+Learning+what+works+for+your+audience+(1).pdf
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Complement your digital outreach with a print campaign

56% of donors think print marketing is the 
most trustworthy out of all channels

67% of people feel mail provides a more 
personal connection vs. the internet

Print pieces typically have a longer useful 
life than emails, and can reach those who:

● Don’t have an email on file
● Have opted out of e-comms
● Don’t read their email

FreeWill’s Marketing Library contains 
beautifully designed templates that are 
fully customizable by you in Canva

42

https://lp.freewill.com/marketing-library
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Complement your digital outreach with a print campaign

43
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Lead a planned giving workshop or webinar for your audience

Our FreeWill For You presentation 
toolkits include fully-customizable slide 
decks and speaker notes for your event

This makes it easier than ever to lead a 
planned giving presentation of your own

Download a slide deck to get started:

● Planned Giving Presentation Toolkit
● Creating a Legacy of Faith Toolkit

44

https://lp.freewill.com/partner-resource-freewill-for-you-pg
https://lp.freewill.com/partner-resource-freewill-for-you-pg-faith
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Other ideas
Leverage planned giving during a down economy – 
these gifts cost nothing now but make a meaningful 
impact later 
Playbook: Fundraising during a recession

Consider a thank you gift appeal, similar to Yellowstone 
Forever’s Valentine’s Day postcard
Planned giving’s magic words: thank you

Consider a legacy challenge campaign, utilizing a 
matching pool of unrestricted cash to entice planned 
giving donors to document new planned gifts (the 
planned giving donors get to direct the matching funds)
Slides / Recording “Implementing a legacy challenge campaign”

https://lp.freewill.com/fundraising-during-a-recession-playbook
https://pgmarketing.com/planned-givings-magic-words-2/
https://ncgpc.org/documents/n/national-capital-gift-planning-council/r3/downloads/final-pg-days-power-point-presentation-2018.pdf
https://youtu.be/IRhxbkHC_gw?t=184
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Planned gift mentions 
in existing outreach04
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What is an “integrated mention”? 
Mentions in outreach you’re already sending or on 
platforms that facilitate regular communication

The most common mediums for integrations are:

● Language in print & digital appeals (postscripts, 
call-out boxes)

● Links in gift confirmation emails
● Buckslip inserts in mailed appeals or gift 

acknowledgements
● Blurbs in e-newsletters
● Social media posts 
● Links in email signatures/footers
● Website pop-ups or banners
● Blog posts
● “Ads” in the org’s magazine or print newsletter

47
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Why are integrations important?
Repetition is essential to drive action

Donors may not take the desired action the first 
time they hear your message

They may need several reminders 

Integrations help ensure your message reaches 
the donor when they’re ready to act, providing 
ongoing education and building comfort with the 
subject

They’re easy and cost-effective

Messaging will depend on your goal for that 
integration (ongoing education? generating gifts? 
sharing a free resource with donors?)

48
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Language for common 
integrations can be 
found in your Content 
Center in Portal

49

Ask you strategist for a tracking 
link for each integration you use

We’ll happily draft language for 
other integrations for partners 
with a full service contract
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Test a planned giving 
donor testimonial

Testimonials are a nice stewardship 
touch for legacy donors, and may 
inspire others to follow their example

Spotlight living legacy donors across 
the wealth and giving spectrum

Try sharing written or video 
testimonials in:

● emails / e-newsletters 
● social posts or blog posts
● print magazines / newsletters
● annual reports

https://youtu.be/T_1R7ySWO8I?t=88


51

Putting it all together 
in a campaign05



Bequests

Campaign Components
ASAP: Review planned giving web content & 
placement – make improvements, as needed

First half / Second half of the month:

● Two-part email series to a broad audience 
(messaging based on your goal)

Any time during the month: 

● Email encouraging your nonprofit’s internal staff 
to use FreeWill to write their plan

Throughout the month:

● Blurbs in e-newsletters
● Social media posts
● Postscripts in print & digital appeals
● Links in email signatures



Bequests

Campaign Components

Early in the month:

● Optional print campaign (postcard, tri-fold brochure, 
etc.) to select prospects, esp. those who don’t have 
an email on file 

Throughout the month:

● Introducing planned giving in conversation with 
donors in qualification / under management

Any time during the month: 

● Optional donor-facing workshop / webinar about 
the importance of estate planning and planned gifts
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Resources & next steps06



● FreeWill's Marketing Library

● William – your AI-powered writing assistant 

● FreeWill For You: Planned Giving Presentation Toolkit

● Demo version of a Planned Giving Microsite

● 2023 Bequest Campaign Retrospective (52-min. video)

TO EXPLORE:

Resources

https://portal.freewill.com/login
https://portal.freewill.com/login
https://lp.freewill.com/partner-training-freewill-for-you-overview
https://demo.mygiftlegacy.org/
https://lp.freewill.com/partner-training-recording-2023-bequest-retro-020124


LOOKING AHEAD:

Next steps

1. Complete the post-training survey

2. Share key learnings and samples with your team 
and apply what you’ve learned in the coming year

https://forms.gle/scfhWJBjd8ZBJLUt7


Thank you!

Lauren Winther-Hansen
Nonprofit Training Lead

E.  training@freewill.com

Copyright © 2024 FreeWill Co., a Delaware Public Benefit Corporation. 
All rights reserved. FreeWill offers online self-help solutions for 
common estate planning needs and related educational content. Estate 
planning may implicate both state and federal laws, and estate planning 
needs will differ based on personal circumstance and applicable law. 
We are not a law firm and are not a substitute for an attorney’s advice. 
Use of this website is subject to our Terms of Service & Privacy Notice.

https://www.freewill.com/terms
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